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The Effects of Brand Experience in Game Exhibition on Visitors'

Transportation, Exhibition Loyalty, and Purchase Intention

:Focusing on Visitors of G-Star

Abstract

This study was designed to answer the following four research questions. Firstly, it aims to identify optimal brand
experience of G-Star game show and trade for inducing visitors' transportation. Secondly, it examines the relationship
between transportation, convention loyalty, and purchase intention. Thirdly, it investigates the moderating role of
visitors' involvement in the relationship between brand experience and transportation. Fourthly, it investigates the
moderating role of consumers' innovativeness in the relationship between transportation and convention loyalty.
Moreover, it examines the moderating role of consumers' innovativeness in the relationship between transportation
and purchase intention. Based on the existing theoretical backgrounds, four brand experiences in convention were
derived. The proposed conceptual model was empirically tested via a structural equation modeling analysis using data
collected from 331 visitors. The study results show that three types of brand experience in convention are crucial
factors in the formation of visitors' transportation. And transportation has positive effects on convention loyalty and
purchase intentions. This study indicates that consumers' involvement moderates the relationship between behavioral
brand experience and transportation. Consumers' innovativeness moderates the relationship between transportation and

convention loyalty. The critical theoretical and managerial implications of findings are discussed in the article.

key words : Brand Experience, Transportation, Consumer Innovativeness, Involvement.
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A LB BIF-5 A5 Ao o) &3tk 2 A7 1. EE2o| X EAM
o] 7Md AAS $13le] SPSS 18.03 AMOS 18.0 =
ZIYPE o843ty 3uAY] AT FHL 7Y 2 dAte frE 382 F 319 s34 T A4
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He oA 787(23.6%), B4 253%8(76.4%)°1™ A CFlI= .945, IFI= 946 A|577}F 71524 09 o)1) &
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The Effects of Brand Experience in Game Exhibition on Visitors

Transportation, Exhibition Loyalty, and Purchase Intention

:Focusing on Visitors of G-Star
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