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257 B 0.356 0.383 0.183 0.866*
R
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The Effects of Physical Environment and Performance Service Quality of Small
Theaters on Revisit Intention®

Dae-Hong Yun™ - Yu-AnLee**

Abstracts

This study investigates the factors influencing Small Theaters Revisit Intention, focusing on the effects of
Performance Service Quality and Physical Environment. A total of 250 questionnaires were distributed to
university students and office workers in the Busan area from June 3 to June 28, 2024, and 240 were collected.
After excluding incomplete or insincere responses, 230 valid samples were used for the final analysis. The
proposed research model was analyzed using SPSS 21 and LISREL 8.8; of the seven hypotheses, five were
supported and two were rejected. The empirical results are as follows.

First, Performance Service Quality did not have a statistically significant effect on Small Theaters Trust
(Hypothesis 1), but it had a significant positive effect on Small Theaters Satisfaction (Hypothesis 2). Second, the
Physical Environment had a statistically significant positive effect on both Small Theaters Trust (Hypothesis 3)
and Small Theaters Satisfaction (Hypothesis 4). Third, Small Theaters Trust significantly influenced Small Theaters
Satisfaction (Hypothesis 5 but not Small Theaters Revisit Intention (Hypothesis 6). Finally, Small Theaters
Satisfaction had a statistically significant positive effect on Small Theaters Revisit Intention (Hypothesis 7).

Overall, the findings demonstrate that while the artistic quality of performances remains important, the
Physical Environment of small theaters plays a more decisive role in shaping audience trust and satisfaction,
which in turn drive their revisit intention. This study provides theoretical and managerial implications for
enhancing audience experience, operational quality, and the sustainable development of small theaters in the
performing arts industry.

Keywords: Performance Service Quality, Physical Environment, Small Theaters Trust, Small
Theaters Satisfaction, Small Theaters Revisit Intention
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